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‘We speak together.




Guidelines for Identifying Uninsured Spokespersons

Nearly 44 million Americans have no health insurance, including 8.5 million children. Being uninsured means going without needed care. It means minor illnesses become major ones because care is delayed. It means one significant medical expense can wipe out a family's bank account. From May 10-16, 2004, Cover the Uninsured Week will feature events from coast to coast so that Americans can learn more about this critical problem. One of the best ways to do this is by highlighting compelling stories of uninsured individuals and the providers who care for them. We are looking for your help in identifying individuals who are willing to share their experience and be available for interviews with the media. Stories of uninsured individuals and their providers may also appear on the Cover the Uninsured Week Web site and in campaign materials.

If you know an uninsured individual who is willing to share their story, please contact Jen Olsen of Cover the Uninsured Week at 202-572-2907 or jen.olsen@gmmb.com. Once we have received contact information for a potential spokesperson, a representative from Families USA will contact them to determine if and how their story could be used during the Week. Upon approval, his or her story will be included in the Cover the Uninsured Week "story bank." This database serves as a resource for reporters who would like to interview uninsured individuals about their experiences.
The following criteria are designed to help you identify appropriate individuals to serve as uninsured spokespersons. Spokespersons should be uninsured individuals from one or more of the following backgrounds:
· Small business owners

· Working families or individuals

· Low-Income families or individuals

· Middle-Income families or individuals 
When considering whether or not a person would make an appropriate spokesperson, make sure their story meets the criteria presented below. If their story does not meet one or more of these criteria, it may be rejected by the campaign.

· Stories should focus on an uninsured family, but individuals are acceptable as well.

· Uninsured speakers must be currently uninsured.

· Speakers should be either unable to afford health insurance or not offered health insurance through their employers. Nor can they qualify for public programs.

· If you have found the story of a family without health insurance, the story should focus on the adults, not children.

· Please be sure that children who are eligible for the State Children’s Health Insurance Program (SCHIP) are provided information about enrollment.  

· The stories cannot focus on any current legislative issue, for instance prescription drugs.

· The participant must be employed, or recently unemployed and searching for employment.

· The participant should not have the resources or means to have paid for care or health insurance on their own. In other words, if this individual was able to pay the full cost of their medical bills or had the means to purchase insurance, but chose not to do so, their story cannot be highlighted during Cover the Uninsured Week.

· The participant cannot be eligible for Medicare. Those eligible for Medicare do, in fact, have health insurance, whether or not some health services or prescription drugs are covered.

· The participant cannot overtly blame any organization or industry that is part of the Cover the Uninsured Week partnership. Please ascertain whether the individual is likely to blame any member organization for their lack of health insurance.
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